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What Not to Do with Social Media: Avoiding Social Media Faux Pas 
Presented by Sharon Emeigh & Brianna Watts of Ugly Dog Media 
5 Social Media Dos
· Do have a plan
Make sure all employees representing your company via social media have an understanding of proper social media etiquette. Before implementing any social media campaign, consider possible outcomes and have a contingency plan in the event that something goes awry. Discuss your plan with all employees in charge of social media. 
· Do more than sell
By design, social media is more than a platform for you to sell yourself. It’s a place to be social, which means actively engaging your audience in more than a sales pitch. Remember to tell a joke sometimes – make people laugh and they’re yours forever. Share something that inspires you, and brighten someone’s day. Pop culture= popular culture. The more you identify with your clients the more likely they will be to want to stay in your network.
· Do have a personality
Chances are, there will be more than one individual in your organization using social media on your behalf, and it’s okay for those people to infuse their own unique personalities into their interactions with your clients. There’s no need to assimilate like The Borg. 1. It’s boring. 2. It’s scary.
· Do respond to messages from your social media network
If you receive a personal message or a question from someone on your social media account do your best to respond promptly.  This shows your network that you’re really there (not just virtually) and you really care about their needs.
· Do post at key times of day for your network


Pay attention to the times your network is most active on your social media sites and try to engage them at those times.

5 Social Media Don’ts

· Don’t sound like a broken record
Redundancy is pretty obnoxious and boring. There’s no need to repeat the same message over and over again on any given day – once a day is just fine.
· Don’t use automated greetings


Whether or not you realize that you sound like a robot, your network will.

· Don’t use social media as a platform for personal or political beliefs
You can do whatever you want on your personal Facebook page; however, we guarantee that your “friends” there don’t appreciate it either.  
· Don’t post without checking your facts
When you post inaccurate or outdated information, you definitely don’t inspire trust within your network. In the same way, don’t post something that isn’t yours without giving credit where it’s due.
· Don’t use bad words
Even if your friends are always telling you how refreshing your sailor mouth is, it will not go over well with the general public, who would rather wash it out with soap.
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