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28 trips in 2018
30+ cities ﬂ“ "3
S countries J
70+ workshops/speaking

Speak to 3,700+ ppl each year
Meet over 2,500 ppl each year




My goal is to leave you
with more questions than
answers.
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"l as=umee all thas playmmg will B=ad to inosageon”



You can’t

expect change
by repeating
the same thing.
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5 MINUTE READ | HO'W T0 BE A SUCCESS AT EVERYTHING

9 Traits Of Creative Leaders (And How

S Traits O Creatien Loaders (And How To Besome Ona)

ToBecome One) Three Emotional Blocks to

ecoming sdr s couage s welas sy sy (S ity

Solutions to help you get unstuck so you can create, inno
and connect.

10,038 VIEWS

JAN 27, 2015 @ 02:21 PM

The Rise Of Creativity As A Key Quality In Modern Leadership
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Learn Anything
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revew 3 Things the Most
Creative Leaders Do

by Tam Kelley
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The Elephant in the Room
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RADIATION AREA
and
HIGH CONTAMINATION
AREA,

Entry Requirements:

* Personnel Dosimeter (TLD)
" Radiological Work Permit (RWP)
" Hespiratory Protection (See RWP)
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What does it mean
to be creative?
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Why should | care?

InnovatorsBox®












141 =

InnovatorsBox®



C=fa( K, I, E)

oooooooooooooo



Creativity
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THE CREATIVE PROCESS




Inmagination is |
more important than .
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Impossible












“Great culture. No matter how big the

organization is not about intensity, it's about
consistency.” - Simon Sinek




Psychological
Safety
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“Innovate? No—we
already tried that once.
It didn't work out”
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What will you do
today to make a
difference?
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1. Invest in yourself
as a person.
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@InnovatorsBox



2. Find your tribe,
mentor, allies.
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@InnovatorsBox



3. Be patient and
persistent.
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@lnnovatorsBox



4. Strive for quality
not quantity.
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@lnnovatorsBox



5. Never lose sight
of your why.

m®
@lnnovatorsBox
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My goal is to leave you
with more questions
than answers.
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Stay in touch!
mohnica@innovatorsbox.com

www.innovatorsbox.com
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www.lnnovatorsbox.com/
free-worksheets
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Before the meeting

What is the purpose of the meeting? What are the participants expecting to get
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Building your Team and Producing
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productive and creative meeting,
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creativity makes
me most
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