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Transform Your Sales & Marketing 

Sales Challenges

Marketing is either: 
not involved / not providing enough info. 



Transform Your Sales & Marketing 

Marketing Challenges

Getting marketing involved: 
increases success / reduced stress

On Avg. 34% better



CHET HOLMES’S 3 OUT OF 100 RULE



Transform Your Sales & Marketing 

100 calls/visits per day = 10 MQL calls/ 3 SQL visits = 1 signed contracts 

1000 post cards = 10 MQL / 5 SQL visits = 2 signed contracts 

Requires Most Time + Payroll Expenditure

Requires Less Time + Bigger Marketing Expenditure

10% Response to Marketing Goal 
Chet Holmes’ 3 out of 100 rule.

1% Response to Direct Mail Goal 
50% Qualified & 20% Ready To Buy

Do you recognize these sales/marketing processes?



Transform Your Sales & Marketing 

1000 Visitors = 100 unique emails + 34 qualified calls = 6 signed contracts

Requires Less 
Money

Requires Less 
Time

Goal of 10% email capture of 
All unique website visitors.

10% Response to Marketing Goal 
Chet Holmes’ 3 out of 100 rule.

Here’s a better sales/marketing processes?



Transform Your Sales & Marketing 

100% Visitors + 10% MQL / 34% SQL visits = 33% signed contracts 

100% Calls/ Visits = 10% MQL / 50% SQL = 2% signed contracts 

100% post cards = 1% MQL / 50% SQL = 2% signed contracts 

Sales/marketing processes by the #’s



THE SECRET?

• Integrated Planning 

• Segmented Content 

• Integrated Goals 

• Segmented Campaigned 

• Integrated Information 

• Segmented data



S e g m e n t  f o r  3  R e a s o n s  

• T a r g e t e d  E m a i l  
• F a c e b o o k  R e m a r k e t i n g  
• G o o g l e  A d w o r d s

Unleash The Power Of Your Website

Install web 
tracking

Install Pixels

Install Code



S e g m e n t  f o r  t a r g e t e d  e m a i l



Social Engaging without touching your Social Media



S e g m e n t  f o r  F a c e b o o k  R e m a r k e t i n g  

Facebook’s lookalike audiences are going to 
have far more in common with your custom 
audience than Google’s are because it is based 
on website visitors.



S e g m e n t  f o r  G o o g l e  A d w o r d s

Gmail to Search to YouTube

Based on exactly what target audience is 
searching for Google.

Accelerated Close Rate Better Nurtured CTR



Distinguish Your Marketing From Competitors 


