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Transform Your Sales & Marketing

How Much Information Does Your Company Have
About a Lead Before a Sales Rep Reaches Out?

Salespeople are not being provided with adequate lead information

43%

Contact information

Marketing is either:
not involved / not providing enough info.

Social media information

Website interaction history

OF TEAMS
DO NOT
USE A CRM

® Prospecting
@ Closing
® Qualifying




- Transform Your Sales & Marketing

Inbound vs. Outbound ROI by Marketing Spend

Big budget or small -- everyone gets big returns from inbound Existence of SLA by ROI
An easy equation: SLA = ROI
52%

Getting marketing involved:

52%
a7% 48%
44% increases success / reduced siress
42% On Avg. 34% better /
® Greater ROl than
the previous year

We see higher ROI

using inbound marketing . Lower ROI than

We see higher ROI the previous year

using outbound marketing

18% 18%
14% 14%
1%
8%

$25000 $25,001 $100,001 $500,001 $IM
or less to to to to
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National Bestseller

The
Ultimate
Sales

Machine

Turbocharge Your Business with
Relentless Focus on 12 Key Strategies

CHET HOLMES




Do you recognize these sales/marketing processes?
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B se to Direct Mail Goal

~ G Qu fied & 20% Ready To Buy

1000 post cards— 1 MQL/5 S‘QL visits = 2 signed contracts
i




Here'’s a better sales/marketing processes?

18.82% 283%




Sales/marketing processes by the #'s

362,609 68,259 10,261

1882% | 2mw
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Segment for 3 Reasons




Hey there [Contact First Name],

Integra Real Estate of Michiana is transitioning into Tiffany Group Real Estate Advisors.

We are cleaning up our email contact database, and segmenting business owners, real estate investors,
realtors, REO Asset Managers, and other realty professionals.

Our goal is to provide each audience segment we work with, with relevant news and information. versus
sending useless blanket emails.

This email is aimed at targeting Business Owners with commercial property.

If you are a business owner, and your company has real estate assets please reply back to this email with
"That's me" in the subject line.

As a token of appreciation for your time, we have put together an informative guide titled " You're The
Expert In Running Your Business".

\ 4 otV (Ml Save This Filter
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TIFFANY GROUP

d email
| Browse by Tags

Email Preview Recipien Downloaded 8 reasons

http:/ /tiffanyconsulting.com/expert-in-selling-businesses/ 0 DO OAD M  Multi-Families
N Not planning to sell
You’re The Expert In
Running Your Business. 0
http:/ /www.tiffanygrouprealestateadvisors.com
R Real Estate Agent

Residential Home Buyer

Residential Investor

The guide is a downloadable in PDF format.
It highlights the importance of having a business broker when you are ready to sell your company.

Should you have any questions, please let us know.

If you no longer wish to receive communications from us, please reply "REMOVE", or use the unsubscribe
link below.

Thanks again!

[Matt Marben, Commercial Marketing Specialist
iffany Group Real Estate Advisors




NP-Flash Sale #1

Quick Question?

NP-Flash Sale #2
No-Fail Bolting Sequences and Pattern Guide for Free?

NP-Flash Sale #3

[Contact First Name], have | helped you? ..

Links

https://amgboltingsolutions.com/free-download-bolting-pattern-and-se ce-quide-free-gift/

Add a Tag to the Contact
Downloaded Bolting Pattern Guide

https://www.facebook.com/AMGBoltingSolutions/

Add a Tag to the Contact
Visit Facebook page

Hey [Contact First Name],

| have a quick question for you...

Has the Bolting Sequence & Pattern Guide helped you with your torque tightening sequences?

If you haven't downloaded it yet, you can get it for free at:

https://amgboltingsolutions.com/free-download-bolting-pattern-and-sequence-guide-free-gift/

Hopefully you said: “YES!” and if so | want to know more about your success.

1. Write me a short note how the Bolting Sequence & Pattern Guide helped you figure out the correct bolting pattern in pang-seconds. not minutes.
You can post your written testimonial to my Facebook page here:

httos:/fwww. facebook.com/

PLEASE be specific!

| want to hear what exactly you've learned, experienced, and results you've achieved from using the Bolt Sequence & Pattern Guide.

Remember you can get it at:

https://amgboltingsolutions.com/free-download-bolting-pattern-and-sequence-quide-free-gift/

When you download it [Contact First Name], you will also get an exclusive 5% off discount code on any Jgrg Brand product, and [l enter you into a drawing for free thread caps valued at $200.
The discount code is only good through April 15, 2016 so if you haven't downloaded it yet, remember to get it now.

Thank you for your support and | can't wait to hear your story!

Talk Soon,

Alan Gross




Segment for Facebook Remarketing

Create a Custom Audience

How do you want to create this audience?

E3 OVERVIEW m

Website Traffic

With Lookalike Audiences, you can find more people on Facebook who share traits—like

location, age, gender and interests—with your customers, so your ads reach even more

people who’ll care about your business

App Activity

Engagement on Facebook

Facebook’s lookalike audiences are going to
have far more in common with your custom
audience than Google’s are because it is based
on website visitors.

Cancel



Segment for Google Adwords

Email Match Rate of Major Ad Platforms g
WordStream
< 50.40% 48.99%
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Google Customer Match  Facebook Custom Twitter Tailored
v Audiences Audience

Accelerated Close Rate Better Nurtured CTR




Distinguish Your Marketing From Competitors

Tim Soulo
...and the takeaway:

if you want traffic - try "Skyscraper" technique;
Weird Thing About Remarketing: Conversion Rates

if you want rankings - build "City of Skyscrapers". Increase With More Ad Impressions

24

makes sense? ;)

Relative Conv Rate

AVERAGE EMOTIONAL VALUE SCORE

4

2

Number of times a user has seen ad

5 6

3




